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Ireland is open for business once again. That’s the message coming from every corner of the country and in particular from the business tourism industry, which is beginning to show tangible signs of a real recovery. 

 

After almost two decades of rapid growth, Ireland’s economy severely stalled in 2008, experiencing an economic downturn never before seen in the history of the state. It was a downturn that hit the tourism industry early and hard but the country has now used the recession to dramatically improve its competitiveness for those wishing to do business in Ireland. 

 

‘The Irish people have just got on with it’ said Nicola McGrane, Chairperson of AIPCO ‘the blame culture never really took hold here – we accepted our roles in the crisis and began to dig ourselves out of it. It is the massive losses in the banking sector that has meant the country needed help, but other industries around the country are still competing with the world at the highest levels, including the tourism industry.’ 

 

With a new government, a gradually improving economy and a young, highly-educated workforce, Ireland is well placed to work itself out of the economic recession, and one of the primary factors in this recovery is the new found ability to compete on price, not just on quality. 

 

Boasting the cheapest hotel rates in Western Europe, a new integrated public transport system, easy accessibility from all over the world and a world class convention centre capable of hosting major international events, the Irish tourism industry is now on the cusp of another economic revival. As a result of these changes Ireland was recently named one of the top ten places to do business by the World Bank.

 

‘Ironically the recession has actually helped the tourism industry in many ways. While visitor numbers are down we fully believe that this is only temporary and they will steadily rise back to previous levels’ said Jean Evans, Vice Chair of AIPCO ‘that the recession has meant a large drop in the cost of doing business in Ireland is now clear for all to see. One of the primary complaints for visitors coming to Ireland over recent years was the cost; this is no longer such a factor.’

 

While the recession has caused a drop in price, the Irish tourism industry has implemented several initiatives over the last two years to turn this short-term gain into a long-term strategy. Through structural policy decisions, improved knowledge sharing, new infrastructure and a greater focus on the tourism industry as a whole rather than on individual enterprises, ‘Team Ireland’ is ready and waiting for your business. 

 

Through the Fáilte Ireland Conference Ambassador Programme, the country is encouraging its leading academics and industry insiders to actively engage with their international associations in bringing their meetings to Ireland. A highly successful initiative, Fáilte Ireland’s idea has now spread to the conference industry as a whole.

 

‘We no longer just respond to inquiries, we go out and get them’ said Keith McCormack, Head of Business Tourism, Fáilte Ireland ‘through the ambassador programme, Fáilte Ireland and the PCOs lend their expertise and support to people not familiar with the processes needed to bring a major meeting to this country. The programme gives them confidence, a huge personal and professional boost while also opening doors for Ireland across the world.’

 

These new initiatives and competitive advantages are now being integrated into the traditional selling points for Ireland; the people (first placed in Lonely Planet list of World’s friendliest countries), the landscape (walks voted best in the world by National Geographic) and the social life (nightlife voted in the top ten in the world by Trip Advisors). 
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Attachments

Attachment 1. AIPCO Logo (AIPCO_high_res.jpeg)


Attachment 2. AIPCO Quality Mark (AIPCO_Quality_High_Res)

 

For more information, please contact: 
Nicola McGrane, AIPCO Chairperson nicola@conferencepartners.ie
 

Jean Evans, Vice Chair, AIPCO jean.evans@mci-group.com


About AIPCO 

 

The Association of Irish Professional Conference Organisers was founded in February 1999, and officially launched by the Minister for Tourism, Sport and Recreation in May 1999. Membership of AIPCO is open to Professional Congress Organising companies operating in Ireland, who have demonstrated the comprehensive experience and ability to organise all aspects of major international conferences. Prospective members are carefully assessed under strict criteria and existing members must also maintain these high standards of quality.

 

Members of AIPCO include:

 

Abbey Conference & Corporate                          www.abbeyconference.com 

Advantage ICO                                                 www.advantageico.com 

Conference Partners                                         www.conferencepartners.ie
Event Plus                                                        www.eventplus.ie
ICC Concepts                                                   www.iccconcepts.com 
Keynote PCO                                                   www.keynotepco.ie
MCI Dublin                                                       www.mci-group.com
Odyssey Convention Ireland                               www.odysseyintl.ie 

 

 

Fáilte Ireland
 

With a dedicated team working across five regions, Fáilte Ireland offers tourism professionals and service providers a wide range of support services at local, regional and national levels.

Fáilte Ireland works in partnership with Tourism Ireland (who promote Ireland as a holiday destination to overseas markets) and the Northern Ireland Tourist Board (responsible for tourism development and marketing in Northern Ireland).
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